


Reach

Facebook reach ()

WESTON BID o

2,000

SOCIALMEDIAREPORT

1,500

1,000

500

f Reach oy

20

15

Visits

Facebook follows (i)

4 v 429%




03

Reach

Post reach ()
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Although the majority of the posts use static over
video assets we can see, based on average post
performance that our community prefers this post
- type on Facebook over video posts.

Whilst we have seen volume on engagements drop
this month we can attribute this to the shorter
reporting period, and comparing against the post-
holiday activity which performed well.

Engagement

Post reactions, comments and shares (i)  Median post reactions, comments ®
and shares per media type
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with
similar
content

Facebook followers (i)

2,083

Age & gender (D

B women [} Men
71.6% 28.4%

The Grand Pier
o The Grand Pier is an iconic landmark in WSM that provides fun and e...

North Somerset Council
9 Welcome to the North Somerset Council Facebook page. Report issu...

: \\; Help, It's The School Holidays

3 o Family Fun Times, In And Around North & Central Somerset

Wes't'on‘ BID -
G All the latest news and events from Weston BID
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Although we have seen a decrease
across some metrics we can
attribute this to the volume of posts
going out. The continued growth in
audience and Engagement Rate
shows how well the content is
being received by the community

FOLLOWERS

January

February

Difference -2 -199 -26 +14

This month we have seen a continued month-on-month growth in our
audience with 14+ new followers for the second month in a row. This,
alongside our high engagement rate demonstrates that when content is
pushed from the account there is a community ready to engage with it.

This month's Engagement Rate of 11.65% continues to exceed the current
Instagram benchmark of 4.59%



@ westonbid
Weston-super-Mare

Job Vacancies ©) vestomic
in Weston-super-Mare Town Centre g
Knife Angel

is coming to
Weston-super-Mare

WESTON BID

View Insights Boost post

© Qv

(  Liked by sophiessuperlitterpicking and 3 others

View Insights
Qv N

@j’ Liked by botanikbbgqweston and 8 others




The poignant Knife Angel comes to Weston this May.
Crafted from 100,000 surrendered knives, this 27-feet-tall poignant
sculpture honours victims of knife crime & reminds us of violence's

impact.

Find out more about Knife Angel’s visit:

Knife Angel

is coming to
Weston-super-Mare
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This month we have seen the
continued dip in impressions that
Twitter/X is experiencing as a
platform.

However, despite a reduction in
posting we are seeing similar levels
of engagement month-on-month
demonstrating a more engaged
audience then last month.

TWEETS IMPRESSIONS | ENGAGEMENT CLICKS

January

February

Diff -4 41 -1

February has seen the continue dip in metrics month-on-month, however
much like the other channels we can attribute this to the volume of posts
going out. Although the hard numbers are down, our Engagement Rate
continues to increase which demonstrates how our audience is becoming
more engaged.

Despite this, we do see our Engagement rate continue to climb.

February Engagement Rate: 2.78%
January Engagement Rate: 2.76%



